CSR Talk

mslianvANUSUlINsOURADALAN WJhgmsasiwmie
SOUSIADINOVANSSSNDNULBUBU (MOun 3)

(CSR d CSV-Creating Shared Value)

@ DInaUUANESD

CSR UnouinidaunSanodIicNchuAu CSV
adulsunu

vy

wasanigaulffueg wazidrlafuaidl nsuans
ANNNTURATALFARRIAN (Corporate Social Responsibility - CSR)
wndmeassds usinduiieda 1 Euflesdaaagludiann
A JuAe Nsai1eATangan (Creating Shared Value - CSV)

a vy 1 a o 1 ==!ll a é{ £ v 1

pefifeunanevinuinAumaniinaululatinawdadl CSR
= - P 1 o ) LA 4
ToiuesArNMinTIuN wasWININaud AN MR EY
WiaANUANANSTL CSV aenglating

nanlazagllfdnindginisdeuluniagldn CSR wiu
FasnnaiainaFennaneniaddns (Brand Image) Tnauneasdng
g3nald CSR Apvinlasesnaduguunmilsresnisdssmduiug

A I3 o o a A a

WIRUNNRIANITN CSR lunanlunszuiun1snanvsaLisng-
AANTLUIUFIULBILUIAR Triple Bottom Line (N194519A91H
ANAATLNNNEWRATNAU Ae LATHgRa AN wazAeuonden)
snannsa¥ansiningesgsia paugldiunisguaiinmdean

0S.05WsseU 130a1nSeU
Widuurunde DNA CSR uulings) ernssialan

warAuwanden iu nsnanduilagAtiiansineauanday
@ v o aaas : 5 o a
s wandd CSV azianzaslullananndn imsnziumiiniinns
WINAFINAAINIATEFRA LazdIANTINTAANEN NN
1 a'/dl G| :ﬁ' 13 [ a 1
aeaeEu Inefudounilaessuuaniiunis unsudelu
wsalpeilsylamiiuseudnsasAnsiudsas TaauwaAnil fusms
aaAnsgana wazauludepnazuaan wesinsgsnasallanis
pa ganaaziiludoutlsznaudnAnyresdny
Jilswacliagldaunns1eszudng CSR fiu CSV
Porter uaz Kramer na191 CSV A5 199aun CSR i
W uanwaeaLFEnsensaauluguTy uazdian 79 CSR 1y
/ v o s o o ¥ _ia = = ,
AounnuiuinIsaivTeiden iunnanis uazdnauaen fese
genadewing i lddamillsanlumaauduianssu
CSR luszeizena Tumwnauny CSV ilumsnanusasiriiuiie s
NAmIaITn lunsuaady uasmavinmlsliunasansgsia
Tazaunsnaglaauunnsingls aesialilil

Corporate Social Responsibility

Creating Shared Value
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Shared Value: Introduction

Shared Value Is:

Policies and practices that
enhancethe compettivenessof
a company while

simultaneou sly acdvancing the
economic, environmental anc
soclal condmions inthe
commurities inwhich it
operates

Shared Value & NOT-
Sharng the value already
crested (phiarmhopy
Personal vales
Giving back
Complarc:

)]

ﬁim : Richard Welford, Shared Value Workshop, CSR Asia Summit

2013, Bangkok, 17-18 September 2013.
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CSR

Shared Value Initiative Design

The overlap between the three
circles defines the shared
value opportunity set

Shared value Initiatives are
designed to:

Provide a business return
Address a specific social need

Efficiently and effectively
leverage corporate assets

) CSK
ﬁm: Richard Welford, Shared Value Workshop, CSR Asia Summit

2013, Bangkok, 17-18 September 2013.
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Shared Value Portfolio Framework CSRZ
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ﬁm: Richard Welford, Shared Value Workshop, CSR Asia Summit

2013, Bangkok, 17-18 September 2013.
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