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Addressing Social Needs in a
Commercially Viable Way

CSRE

1. Creating innovative new products and services that can sene
the social needs addressed while generating profits. Thes approach
mary offar affordable pioducts and seraces aaelable 1o poor
winerable, disenfranchised or margnahzed groups This may
include, for example, the proision of healtheare, clean water or
nuftrition 1o poor people at an aflordable prce

2. Engaging In local environmenial initiatives in partnership with
local communities that create eficencies and cost savngs for the
business and improved emdronmental resources for communities
For example, managing local water resources and creating
resibgnce 3 times of drought through good watershed management
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Addressing Social Needs in a
Commercially Viable Way
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Making a company’s value chaing more elficient and mon
productng which can simullanecusly incréase incomes lor peopia
aong the value chan and create betler qualty and mone Secure
goode and sensces for that compamy. Thie includes working with
poor farmare on incroasing thes productssty and the quality of
goods they are supplying nto the value chamn

4. Idantitying inclusive husiness opportunities alang velua chans
that can create jobs and incomes for people with social needs and
at the sams tme improve value chain binkages, create new
distnbation networks and mcrease sales For example, cresting @
naw distribution network ivolang margnahzed women in seling
afordable products into neral aress
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