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WBCSD, 2000)
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mitment of businesses to contribute to sustainable economic
development by working with employees, their families, the
local community and society at large to improve their lives in
ways that are good for business and for development) (Inter-
national Finance Corporation: IFC, 2007)
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stakeholders.) (CSR Asia, 2007)
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n1sasinsla (Corporate social responsibility (CSR) is a concept
whereby companies integrate social and environmental con-
cerns in their business strategy and operations and in their
interactions with stakeholders on a voluntary basis.)
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