Business

X Qd9INauuUNIiad 2

@ nalulad

van A A . o . Us:any 1aalav
liFaanwaswnasathsnnmelusauiudfaun  ondaeis . Web Based Business Development Deparment

ITPA News

'V]ﬂ o 4 v > o & A
AU wnm ideszrrinfsanaam-

wasmasdfislne vdeuywdlugn Y-generation 9 Fafluanysd

wuKaNNEums i eseanlainazeanlad Awginsums

a o € A A A P @ v

WodnITNIRIMIIENTee visemsRemsudumesifia Wudu

#siailn Radical change on behavior #sanisulaauwlasidsngfinssumsiaas
29nM15 Push 209WAlwlad

o ¥ e 4 o X 4 . a4 A .

i wafazFadngitaFoslwdasmanamuiin viegstagaamnasy lald
Innovative e-Technalogy (Tools) WiasnlFlumssdsenuudaunsalifugafa Tugne du
Meamaln gnédndaiug witnew masemsvienanslugsiagasunssaia Wifia Com-
petitiveness advantage ¥30emaananInlumautsivmasgsia

NNUNANNFDUNDUS) wmaawzywaL%asdmmé’wﬁu%maqﬁE‘Jﬁ%@sl,w,wiazmu W 197
< o A A A \ o
WumshsngBasiiazdevsalinady

® TNUNWUUY Divergent WagmIfaLULLaNNIL
X o A o 1 oA B2
® Creative Economy fiumIu3ymIsamazagaaenslsedvsnm SUUUSHSTamSTSURELOEMIASUYS
@ Creative Economy miu‘%mﬁ@mﬁasﬂaaﬂwqﬁﬂszﬁw%mwimﬂ% Concept
Social networking
® Convergence Marketing ¥i58lanuylaaAuWINGNEL
® Collaborative Customized gneNUasHNAGOONUULEUAMYTELINITINGYL
ot mafisnazagsen luyatimadhlaemansnevaslanuaznn@nssulutisiudon
Wudaneeny
‘il/ £ 1 ] a al’ AR v 6
Tusauit waazaundathsasymlsysnsudloman nedidnmmsldnagmiozls
fifiendastiu Inovative e-Technology (Tools) Wianssx w3asdaymamealulad e-Tools

(Electronic commerce or e-Marketing / e-communication) TULMTRINGY Yuanaay

W lUyszend ¥ lunegstaf lduzasy A
N q s:uunaaauaaulau SovSuny Internet lla:

N’lCﬂ‘LI‘Vﬁ PNl gﬁq‘]ﬂ http //WWW] ackandj 1llpohtlcs .com/2008/06/swot-for-barack- Intranet Tlun1s3as:auUIanIWAIISNIOU
obama/ yAaINs

o awnfifendasiummihmaluladanld lnamsfauannson (Divergent) uay . v yad
fadasoumadayai aidsldn

Whlandnms Convergence Marketing ¥530 lanUASOAIALINENL

heWasngsiauazmaluladdy dan. =

wianssal naciams walulad e-Tools © 9193¢d Solution WIBLIMIENKAAIIIAY
(Electronic commerce or e-Marketing/e-communication) VL’yjaEJ‘LLEQij’] ﬁ\wf ij 0 2717 3000 @‘a 54 vﬁa
1. Brought thousands of new Combination of *high-tech” and “high-touch” in his B )
voters into the political process campaign (with tens of thousands of door-to-door www.tpa.or.th, www.ThaiJapanMarket.
va L a o 1 A N
‘ﬁnqs\lﬁmmanm?ﬂmmfgjmimm canvassers coupled with a highly sophisticated use ¢ com, www.tpa.or.th/industry
2. Appeals to young voters of e-mail, texting, use of cell phone, and websites).
marnnauET)
! §wbsan misamanaagnaay : gaudealunii

No. 153 « September 2009 | 9






