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Technology-related resources
* Manufactunng plant and equipment
= R&D equipment/ laboratories
= Engineering know-how
* Quality assurance tools
= Intellectual property

processes

Technological — -~ Marketing
competencies - —*| competencies

Market-related resources
* Knowledge of customer needs and

* Distnbution and sales channel
= Firm/ brand reputation
= Relationships with customers
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Innovation as linking of technology and marketing competencies
(McGrath, MacMillan and Venkataraman (1995, cited in Herzog, 2011)
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