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The future for Nestle’ and water

Our W.AT.E.R. commitments

across our p arstions
emua.ul or affactive water
policies and stewardship
o at effectively the water we
dis charge
" Dialogue and engagement: Leaders from
b = i the private sector, acadamia, government
and non-governmental arganisations meet at
Nestlé's third annual Craating Shared Value
Forum in Washington DC, in May 2011.
G swareness of water acce
and 1 onservation
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