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Levels of Shared Value Creation

CSRE

Reconceiving
Products and Markets

« Design products and
services to address

* Societal problems can
create economic costs

« Astronglocal cluster with
capable local suppliers

societal needs

* Open newmarkets by
serving unmet needs in

underserved
communities

* Marketing solutionsto

social problems

rsG) CSRE

in the firm's value chain

* Synergy increases when

firms approach sccietal
issues froma shared
value perspective and
invent newways of
operating to address
them

and institutions improves
company productivity

* Companies, working

collaboratively, can
catalyze major
improvements in the local
cluster and business
environment

+ Strengthens thelink

between a company’s and
community’s success

Lmumwﬁ" 13 Levels of Shared Value Creation

‘ﬁm: Richard Welford, Shared Value Workshop, CSR Asia Summit 2013,

Bangkok, 17-18 September 2013
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Shared Value Opportunities

Reconceiving Products
and Markets
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Lmun’lwﬁ' 14 Shared Value Opportunities
ﬁm: Richard Welford, CSR Asia, Chad Bolick, FSG, Shared Value
Workshop, CSR Asia Summit 2013, 17-18 September 2013, Bang-

kok, Thailand.
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