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Lmumwﬁ 15 Common Shared Value Initiatives
ﬁm . Richard Welford, CSR Asia, Chad Bolick, FSG, Shared Value
Workshop, CSR Asia Summit 2013, 17-18 September 2013, Bang-
kok, Thailand.
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ﬁm: Richard Welford, CSR Asia, Chad Bolick, FSG, Shared Value Work-
shop, CSR Asia Summit 2013, 17-18 September 2013, Bangkok,
Thailand.
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Shared Value Assessment Criteria

Primary Criteria

Creates Delivers Is Feasible for
Social Business the Company
Impacis Value to Achieve

Common Secondary Criteria

Shared value can originate from a firm’'s philanthropic or commumnity
investment initiatives or from core business activities
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Lmun’rwﬁ' 17 Shared Value Assessment Criteria
#ix; Richard Welford, CSR Asia, Chad Bolick, FSG, Shared Value Work-
shop, CSR Asia Summit 2013, 17-18 September 2013, Bangkok,
Thailand.
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Creating Shared Value in Asia

Many social needs still need to be addressed:

Poverty and poor communities
Environmental degradation
Water tensions and access
Disaster preparedness
Employment opportunities
Local economic growth

How can we add value to
both businesses and

communities in dealing
with these social needs?

Nomen's empowerment
Health challenges

Human rights
Marginalized communities
Child rights
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Lmun’lwﬁ 18 Creating Shared Value in Asia
ﬁm: Richard Welford, CSR Asia, Chad Bolick, FSG, Shared Value Work-
shop, CSR Asia Summit 2013, 17-18 September 2013, Bangkok,
Thailand.
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Commercial Building Blocks
for Addressing Social Needs;

CSR

Identifying inclusive
business opportunities

qumwﬁ' 19 Commercial Building Blocks for Addressing Social Needs

#x1 : Richard Welford, CSR Asia, Chad Bolick, FSG, Shared Value
Workshop, CSR Asia Summit 2013, 17-18 September 2013, Bang-
kok, Thailand.
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