CSR Talk

MSIaAYANUSUNINBOURADALAN WnJhdmsasiwmue
SOUSIADINOVANSSSNDNULBUBU (MOUN 5)

(CSR & CSV-Creating Shared Value)

@ DInaUuUANSD

eaprodex lutlsemadsauy I@innnfindaniu uwas
SLL@'mQ’Luﬂ@'uNEmﬁm%ﬁ’]ﬁuﬂmﬁ'gqLfaqu‘l,unmﬁumi
\ATTYRNIMNIUDANLATTY TR sausi B Eumsnanalyiisslemd
M UgLUNNEIBINARTUA danaltitanueiAninetnaNin
wazHaniuTires FieliAanIsUFuUpNanssgewlE
2BAUANEINAY

PRODUETS g 5 LOCAL WEBSITES BUSINESS PARTHERS

Bata and Care nassanilenulunisdaeinsglawn
AFTTULN [ReaiunNsa e lantanulug dhunnsans dun
B9UNRNF28N19U7 818909 TN TUUN B9UFENANID

oy A  ddy o v s
edudimnzanuiuInFugvesit liawnsodnangs
dsj % v 1 £ 1Y a v
 uaza¥ el fetraunnliunduedu

05.0s5Wssaou |€Taa'1ﬂ5£u’
Widuunuae DNA CSR iIuuing) cnunssislan

unasuy

ANNNMINYEYMFANIILEAA (Philanthropy) TWmWNg
LUIARANMNTURATALADAIANTRIRANT (Corporate Social
Responsibility) TeuuaAn CSR uLWIAANINATUNEANN1Y
LENARWAINAELANTIAAAINNNIANITHLGINATRTE LaAn
HansEUADAIAN uazBauandan Ineidiunisvinasediau aing
dll = Y o '3 1 | al o rdld A e ]
Toide liinueAng wddndunsifun AN iRLILTEN W
Adusunuilinalinanglsndadusowals vizsanatssTamd
daAsgnaunesAnsifetsiniay wavenalaiamnsaneliin

v A o = 2y a a

selfvrenadselamiluszazannld fvluanillifouuiandd
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1. edlsepmudeamemedonaideded luguauiigsia
Aunnadenansznu e (What social needs exist in the com-
munities where the business has an impact?)

2. Auning mmmm&mLmzmmﬁmmmﬂﬂsﬁ'qiﬁ@
FaeBurnAeiuauslundennmantiy (What assets,
capabilities and expertise does the business have to begin to
deal with those social needs?)

3. AnanmaessEmAen A lagnansnRas UL Ay
Aaeninnedannvizalal (Are match business capabilities to a

solution to overcoming social needs?)
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4. winnssulwinaldginiuaznateiuunasaesniad
faufiuenals (How can innovations along the value chain
become a source of shared value?)

5. B4ANININgINadINIsnsandafugNTy gaﬁqﬁlu
Fyuna wazdhesfulunsimuiuinnssuszudieiusiingunng
A519ATIANIINTIL (CSV) 88els (How can the business coop-
erate with communities, other businesses, governments and
strategic stakeholders, developing innovative partnerships to
create shared value?)

6. ﬁmmlﬁmlmﬁLﬁﬂﬁ@qﬁuﬂi:mwmmé’w@mméqu
14 (CSV) Asdniimananazanunsaussmnlianadldasindls (Are
there any risks associated with a proposed shared value initia-
tive and if so how could they be mitigated?)

7. TunszuaunnsreanisaFrannirnganiu (CSV) A1l
nameduausenaueningilslliitla fenagnnanataiels
(In the process of creating shared value might there be unin-
tended negative externalities that will have to be addressed?)

8. u?ﬁwGmmmm@mﬁmmm%ﬁq@mmi'q:uﬁu(CSV)
aenals (How might a company begin to measure shared value

creation?)

“IngilszasArasmssanianasgnaninnalsiigu
LREIUMSASINAMAITIN...”
(“The purpose of the corporation must be redefined as

creating shared value...”)

ﬁm :Michael E. Porter and Mark R. Kramer, “Creating Shared

Value,” Harvard Business Review, January-February 2011
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